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Les anglophones au Luxembourg, une communauté en croissance, influente,  
composée de décideurs à haut pouvoir d’achat.

+ de 70.000 expatriés au Luxembourg

 
182 nationalités représentées au Luxembourg  

(2ème plus grand nombre après Hong-Kong)

Luxembourg, 12e destination préférée des expatriés au monde 

 
81% des résidents luxembourgeois parlent anglais



LUXEMBOURG TIMES LES ANGLOPHONES 
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Le premier site anglophone business & politics.

Luxembourg news  
for the world, 
world news  

for Luxembourg.

Lancé en 2017, Luxembourg Times s’est imposé très rapidement 
comme un site anglophone désormais incontournable au 
Luxembourg. Expert en actualités européenne, économique et 
financière, il informe également sur la politique et la vie du pays 
(loisirs, culture, immobilier, emploi,…). Sa plateforme LT Expat Hub 
est devenue aujourd’hui le point de connexion entre tous les expats.

Luxembourg Times, c’est un journalisme high level pour des 
exclusivités journalistiques de premier plan et qui collabore  
très étroitement avec des grandes marques internationales  
de médias business comme Bloomberg et le Financial Times.

La marque de référence pour toucher les anglophones, 
principalement issus du top management.

We write stories for everybody who wants to read  
about Luxembourg in English.

Douwe Miedema, Luxembourg Times editor in chief
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Des newsletters quotidiennes qui touchent des décideurs  
et des influenceurs.

Source: Mailchimp février 2022

 Lundi au Vendredi (x2)

 8h et 15h

 Samedi (x1)

 12h

+15.200 abonnés
30% de taux d’ouverture

LUXTIMES EXPAT  
HUB

15.200 abonnés
La newsletter pour  
découvrir, expliquer  
et vivre au Luxembourg.

 Dimanche

  13h

Nouvelle app lancée  
en décembre 2021  

près de
8.000 téléchargements
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Fort de son succès digital, Luxembourg Times a enrichi son offre 
d’information en publiant une édition en format magazine.

Fidèle à l’esprit du site destiné à la communauté anglophone du 
Luxembourg, le mag’ se décline en 68 pages autour de grands thèmes 
d’actualité. Les mêmes valeurs éditoriales au service de contenus 
orientés économie, politique et business afin d’approfondir les sujets  
de prédilection des expats.

La notoriété et la référence du site, un contexte magazine premium.

Le magazine de la communauté anglophone au Luxembourg.

Qualité . Scoops . Business . Loisirs

Why the train  
to Brussels is so slow

Luxembourg’s south:  
the place to be?

Too old 
to start up?

Business and politics in Luxembourg   No. 9 September 2021
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Un contenu journalistique premium, des rendez-vous  
à la rencontre des expats.

Des interviews, analyses et reportages sur tous les sujets qui intéressent les expats.

LT NEWS   

DOSSIER  Un focus dans chaque édition  

FINANCE / BANKING / BUSINESS & ECONOMICS

SPORTS

CULTURE / LIFESTYLE

Banking secrecy is no 
longer underpinning 
the business case for 
being in Luxembourg

The drop is 
only partially 
compensated 
by a rise in 
the number 
of Chinese 
banks, which 
has gone up 
to 14 from 4 
in the past

The number of banks in Luxembourg 
has steadily been dropping. It is a 
trend that was already underway 
when the Grand Duchy did away with 

banking secrecy in 2015 and which has only picked up 
pace since then. Two buzzwords will determine future 
business success for the banks that stayed in the Grand 
Duchy: digital and green.

Commerzbank, a banking stalwart in the country 
since 1969, will close its doors in 2024. And it is by no 
means the only one: other banks have been joining the 
queue for the exit. After the departure of Commerz-
bank – which used to execute all its gold trading in 
the Grand Duchy – just 21 German banks will be left 
in Luxembourg. In 2001, the number still stood at 59.

The departure marks the end of an era, 
during which the lack of transparency was 
an important driver of the local banking 
business. When banks started exchanging 
data with authorities, banks – predomi-
nantly branches of German Landesbank-
en – started uprooting, given that the rai-
son-d’être being in the country became 
undone. Heavy fines made clear that authorities were 
serious that banks had to change their ways. Com-
merzbank Luxembourg was hit with fines of millions 
of euros – but so were Luxembourgish banks such as 
the Banque et Caisse d’Épargne de l’é tat (BCEE) – or 
Spuerkeess – which paid German authorities a €14 
million fine in 2016.

The drop is only partially compensated by a rise 
in the number of Chinese banks, which has gone up 
to 14 from 4 in the past – although the number really 
refers to seven different institutions, each of which has 

spokeswoman for banking association ABBL. Inter-
nationalism is a feature which Luxembourg’s finance 
industry can capitalise on, and the reason that the 
country attracted so many Chinese banks, according 
to ABBL. 

Business is done in several different languages, be it 
in German, French or English. Furthermore, the Lux-
embourg hub disposes of a broad financial ecosystem, 
according to ABBL, including fund management com-
panies, other financial services and international law 
firms. One of the largest German finance institutes is 
the DZ Privatbank, a subsidiary of the DZ Bank with its 
headquarters in Luxembourg. But there is no risk that 
it will follow Commerzbank’s cue, the bank says. “We 
see our location in Luxembourg as a cornerstone of our 
successful growth strategy”, spokeswoman Corinna 
Frank said. Over the last four decades, the company 
has built a modern, professional and reliable infra-
structure at its Luxembourg headquarters, she added, 
with competences in asset management, financing and 
international loans management. Commerzbank, on 

the other hand, has had structural problems 
since the financial crisis in 2008, and is 
not only leaving the Grand Duchy, but 
also Hong Kong and Hungary. In com-
parison, DZ Privatbank in Luxembourg 
was able to increase its pre-tax profit to 

€38 million in 2020, from 36 million a year earlier –
despite the pandemic.

Private banking and fund services are two business 
areas that are thriving in Luxembourg. Assets under 
management in those two cornerstones of the finance 
sector grew – not only at DZ Privatbank, but also in 

general. Assets held in the funds industry had 
swelled to more than €5 trillion euros by the 

end of January. Here, too, things are chang-
ing. Whereas German funds were long in 

third place behind the USA and Great 
Britain, that position has now been over-

taken by Switzerland, pushing Germany 
down one place. Private banking is also do-

ing well, with assets increasing for the 11th 
year running to €466 bn at the end of 2019, the 

latest data available and doubling from 2008. Europe 
remains Luxembourg’s core market, good for 85% of 
assets under management, 21% of which come from 
Luxembourg, 17% from Belgium, France and Germany 
while the rest of Europe accounts for 47%, according 
to an analysis done by the ABBL.

Size matters 

The traditional banking business however, is un-
der pressure since the lending business is no longer a 
fail-safe success given the current ultra-low interest 

two different legal entities in the country. Some Swiss 
banks have also moved to Luxembourg, including Julius 
Baer, which took over Commerzbank’s private banking 
business, as well as a few others who relocated branch-
es to the continent after Brexit.

In search of revenue

With banking secrecy no longer underpinning the 
business case for being in the Grand Duchy, Luxem-
bourg started promoting its central location as a sub-
stitute argument, as well as its access to the EU single 
market, and easy reach of other financial centres such 
as Frankfurt, Paris and London. But a realisation quick-
ly sank in that the country needed new ways to distin-
guish itself from other financial hubs. Frankfurt, for 
example, has an equally central location – and is home 
to the European Central Bank on top. One advantage 
that the Grand Duchy does have is its expertise with 
cross-border business, according to Judith Gledhill, a 

A changing  
finance hub
Commerzbank will close its doors in Luxembourg in 2024 –  
and it is by no means the only bank to do so

By Marco Meng 

26 27

Dossier Dossier

50 51

EnterprisesEnterprises Culture

In the park of Tervuren, a wealthy Brussels sub-
urb, stands a majestically designed palace. The 
surroundings are peaceful, with thousands of 
trees, a formal garden and lavish waterworks. 

Commissioned by Belgian King Leopold II at the 
beginning of the previous century, and designed by 
French architect Charles Gireault – who also de-
signed Paris’ Petit Palais art museum – the building 
breathes intergenerational beauty. Part of Belgium’s 
cultural heritage, this 110-year old temple is home to 
the Royal Museum for Central Africa, more common-
ly known as the AfricaMuseum. A centre for knowl-
edge and resources on Africa, the museum exhibits a 
vast collection of artifacts, stuffed animals and plants 
from the continent. It is also a good place for a crash 
course in Belgian and European colonial history. 
Recently renovated, what does the museum tell its 
visitors about the shared heritage between Europe 
and Africa? Is it worth going? Is it even appropriate?

Everything passes, except the past

In December of 2018, the AfricaMuseum reopened its 
doors after five years of renovation. The old building 
was refurbished, and a modernist glass cube now 

Enterprises

Is the museum 
worth going?  
Is it even 
appropriate?

Beauty in  
discomfort

The AfricaMuseum in Brussels 
offers an enchanting decor for 

Belgium’s dark colonial past. 
Editor-in-Chief Douwe Miedema 

went back to revisit memories 
of a childhood visit. He was 

with Amsterdam-based writer 
Kiza Magendane, who was born 

in Congo, and spent part of his 
youth there.

By Kiza Magendane | Photos Eberhard Wolf

Has the museum 
bridged the gap 
between beauty and 
embarrassment?

18 19

Finance Finance

Remember equivalence?
Traffic jam for financial rules
By Julie Edde | Illustration Eberhard Wolf

Before corona, civil servants on both sides of the Chan-
nel were wringing their hands over how Europe’s banks 
would do business with those in the UK after Brexit. It was 
complex work, followed scrupulously by the industry, the 

outcome of which history would remember.
Then the disease came, and none of it mattered any longer. Not 

in the least because the two lead negotiators – first Michel Barnier, 
then Boris Johnson – were struck down by it. A delay in the year-end 
deadline seems inevitable, though both men have now recovered.

At some point, the negotiations will start again. And, even without 
a plague the extent of which the world has not seen in a century, 
they will be fraught with uncertainty. The EU and the UK will have 
to recognise each other’s rules for around 40 different European 
provisions for the financial services industry to secure some kind 
of access to their respective markets.

Europe will grant so-called equivalence to the UK in each of 
these areas if it is satisfied of the UK regulatory standards and the 
effectiveness of their enforcement. It is a default solution, and a 
poor substitute for the passporting rights firms had when the UK 
was still a member of the EU.

What is worse: in many cases the European rules do not even 
allow for equivalence. In those cases, separate negotiation will be 
required, and companies will need mitigation plans. Below is an 
oversight of the traffic jams this regulatory conundrum may lead to.

Half of European asset management activity takes place in the UK, 

and 21 percent of the assets managed in the UK are connected to EU 

clients. In preparation for a no-deal Brexit, some firms have already 

bulked up their operations in the EU to show they have “boots on 

the ground”, and are meeting so-called substance requirement under 

EU rules. This will enable firms to market funds to investors within 

the bloc even if they lose their passporting rights.

More than a quarter of EU banking activity takes place in the 

UK, representing nearly 8 trillion euros in assets. Nearly 4 trillion 

euros in wholesale banking – between banks themselves – is booked 

in the UK. Without equivalence, the exposure of UK banks to their 

own domestic market may be considered riskier, which would force 

them to hold more regulatory capital if they want to operate in the 

EU. The UK will not be able to participate in the EU supervision of 

international banking groups, and the European businesses of UK 

banks will have to be supervised by EU authorities, and vice versa. 

Equivalence is not possible for deposit taking and mortgage lending.

USA 23

Japan 22

Canada 20

Australia 19

Singapore 17

South Korea 15

Switzerland 14

China 14

Hong Kong 13

Guernsey 7

Isle of Man 7

Jersey 7

The EU’s 
 patchy financial ties 
 with other countries

Number of equivalence 
decisions with the EU by country

Source: European Commission,  
European Parliament, New Financial

Asset management 
and investment funds

Banks

Alternative Investment Fund Managers Directive

Undertakings for the Collective Investment in Transferable Securities

European Venture Capital Funds Regulation

European Long-Term Investment Fund Regulation

European Social Entrepreneurship Funds Regulation

Money Market Funds Regulation

Capital Requirements Regulation/Capital Requirements Directive

Financial Conglomerates Directive

Mortgage Credit Directive

Deposit Guarantee Schemes Directive

BRRD

Single Resolution / Supervisory Mechanism Regulation

EU measures offering potential equivalence

There is no equivalence option in EU rules
Source: European Commission, European Parliament, New Financial

CALENDRIER DES PARUTIONS

DATE DE PUBLICATION DOSSIER SPÉCIAL

23 février 2022 Education / Human Resources

18 mai 2022 Fintechs

28 septembre 2022 Banking / Funds management

MasterPandemic

With ruthless efficiency, the coronavirus is advancing 
through the ranks of our friends, colleagues and fam-
ilies. A virus – science is still debating whether or not 
it is a living thing – does not want to kill. It wants to 

procreate, and its host needs to be alive for it to do so. A successful virus 
causes only mild symptoms, allowing it to spread easily. One day, that 
will happen with the coronavirus as well. It will come back every year, 
and nobody will pay particular attention.

Maybe. In a few years’ time. But now, we are living in a country where 
streets are depleted, shop windows are a memory of a thing we used 

The story of the pandemic is told in 
 numbers: infections, deaths, and eco-
nomic collapse. But those are abstract 
facts – and people also have their own 
story to tell.
By LT Staff

A 
STORY 
OF 
RESIL-
IENCE

1312
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The Expat hub magazine est un guide de 96 pages à destination  
des expats en place ou sur le point d’arriver au Luxembourg.

C’est un véritable outil pour guider et divertir la communauté 
anglophone dans sa vie quotidienne : infos pratiques, bons plans  
et articles lifestyle constituent le cœur d’un contenu rédigé  
par une équipe d’anglophones déjà bien implantée dans  
la communauté des expatriés présents au Luxembourg.

Le guide des expats en place ou sur le point d’arriver au Luxembourg.

Lifestyle . Infos pratiques . Proximité

by 

2022
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Accompagner les expats dans leur vie quotidienne.

9 thématiques pour informer, guider et divertir :

LIVING IN LUXEMBOURG, 
EDUCATION & FAMILY, 
MONEY & WORK,  
HEALTH, LEISURE & SHOPPING, 
TRAVEL,  DINING & NIGHTLIFE,  
COMMUNITY & L-WORD 
ET LUXEMBOURG GUIDE.

   

WELCOME  
TO LUXEMBOURG 
HAVE A GREAT DAY!
Small but significant, Luxembourg statistics
� Source: STATEC

82
 k

m

47,2 km

TRIER 
48 Km

COLOGNE 
197 Km

BRUXELLES 
225 Km

STRASBOURG 
222 Km

METZ 
60 Km

Total population 634,700
Luxembourgers  

335,300 (52.8%)
Foreigners  

299,400  (47.2%)

22% OF LUXEMBOURG CITY 
Is forest, 36% of country  

or one third of country  
is forest 

87% OF EXPATS IN LUXEMBOURG 
think expatriation was a good 
decision and highly recom-
mend a life abroad.  
(Source ING survey 2022)

Agricultural & wooded land  
84,7 %
Built up areas  
10,1 %

Households  
with internet access  

94 %

LUXEMBOURG CITY  
124,500

ESCH SUR ALZETTE  
36,200

DIFFERDANGE  
21,500

DUDELANGE  
27,900

Total No of farms  
1,881 

Total cows 
191,360

Total hens and chickens  
136,130

01
SIZE 
2586 km2

02
HIGHEST POINT  
Wilwerdange at 560m

03
LOWEST POINT 
Wasserbillig at 130m

70 castles and  
60 grand mansions 

128 BANKS

520,322 VEHICLES
MOST POPULAR  
CAR BRANDS 
1st VW, 2nd BMW, 3rd Audi

656,000  
Tourists a year 

UNIVERSITY OF LUXEMBOURG
3rd for international outlook in the world  
university ranking 2022. 
� https://wwwfr.uni.lu/layout/set/print/universite/
presentation/rankings_accreditations 

GOOD COUNTRY INDEX PUTS 
GRAND DUCHY 11TH IN THE WORLD 
for its contribution to global culture, pros-
perity, equality, health and wellbeing. 
� https://index.goodcountry.org/ 

DISPOSABLE INCOME  
PER HOUSEHOLD in 2019 6,475 €

MINIMUM WAGE SKILLED WORKER  
2642,32 €

LUXEMBOURG 5TH MOST GLOBAL 
ECONOMY in the world 
� https://www.tradeandinvest.lu/news/luxembourg-
worlds-5th-most-global-economy/ 

7TH IN LEGATUM PROSPERITY INDEX 2021  
(and 3rd globally for safety and security)
� https://www.prosperity.com/globe/luxembourg 

JUNE 2021, COST OF LIVING 
(AVE PRICE)

� Loaf of bread EUR 2,98

� Litre of milk EUR 3,74 

� Dozen eggs EUR 3,74 

� Kilo of apples EUR 3,00

8TH HAPPIEST COUNTRY 
IN THE WORLD BY GDP,
social support, life expectancy, freedom 
in life choices, and corruption.
�  https://logistics.public.lu/en/actualites/2021/
Luxembourg-8th-world-happiness-report.html 

TOP 5 EMPLOYMENT SECTORS 

1 Wholesale and Retail 

2 Financial Services 

3 Human health and social work 

4 Construction 

5 Professional, science and technical

LUXEMBOURG RANKS 6TH IN THE 
WORLD FOR INTERNET QUALITY 
� https://itone.lu/news/luxembourg-ranks-15th-in-the-
world-in-digital-quality-of-life-index-2021 

LUXEMBOURG 2ND HIGHEST IN 
EUROPE and 5th in the world for green 
financial credentials. 
� https://www.luxembourgforfinance.com/news/
luxembourg-moves-up-the-ranking-in-latest-global-
green-financial-index-ggfi-8/ 
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STATISTICS STATISTICS

600km of cycle routes and 
700km mountain bike trails. 

70% of foreign residents are willing to spend the rest of 
their lives in Luxembourg (Source ING survey 2020)
� https://chronicle.lu/opinion/22955-ing-expat-sur-
vey-from-luxembourg-with-love
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TEMPORARY HOMEESSENTIALS

OPENING 
A BANK ACCOUNT

You can open a bank account in person 
or online, although you may need a Lux-
Trust token to verify an online contract.  

You’ll need a valid ID such as a passport or 
EU driver’s licence (other bank cards with 
no photo are not usually acceptable). Bring 
with you proof of address such as a hous-
ing contract or residency certificate. Some 
banks will ask for a copy of your employ-
ment contract or a letter of employment. 

If you will be working in Luxembourg but 
plan to live in a neighbouring country you 
can still open an account,  but you’ll need 
to provide proof of address. 

US citizens have come across the stum-
bling block of the Foreign Account Tax 
Compliance Act (FACTA), which requires 
that foreign financial institutions report on 
foreign assets held by US account hold-
ers. Smaller banks may not be willing to 
set up an account because of the admin-
istration involved, but US residents in 
Luxembourg say they have had no prob-
lems with the main banks listed. 

PACKAGES AND CHARGES 
Banks offer different packages depend-
ing on the level of support you need. 
These include statements, access and 
transactions, online and electronic bank-

Access to your money, and debit and credit cards, will be a priority  
when you arrive in Luxembourg.

WHAT YOU GET 
V-Pay is the European debit card system 
and you can use it for cash withdrawals, 
and payment in shops and restaurants, 
including contactless payment. Visa 
Debit is an international alternative, and 
you can apply for a Mastercard or Visa 
credit card. 

Most banks offer online and mobile app 
banking so you can transfer funds on the 
go. They supply you with or ask you to use 
a LuxTrust token which provides an OTP or 
one-time, six digit number, to ensure trans-
actions are secure. This token can also be 
used on the government portal MyGuichet, 
where you can download Covid tests and 
vaccinations, request criminal records and 
file your tax returns. �

FINDING A 
TEMPORARY 
HOME 

include a kitchenette so you can prepare 
simple meals. Cleaning services, internet 
and breakfast are sometimes included in 
the cost. 

If you want a city location, The Central has 
30 designer apartments in the city and a 
Smart Aparthotel with 86 apartments in the 
financial and EU institution district of Kirch-
berg. Vistay has apartments, some with a 
terrace or balcony, whilst Empire Hotels 
has two centrally-located aparthotels with 
duplexes. The Queen has several villas, 
whilst MG Hotels has five serviced apart-
ments including one in Bertrange. If you 
like to share your space with designer fur-
niture and local artwork, try the apartments 
and duplexes of Cab ap’art. �

BED & BREAKFAST OR AIRBNB 
If Bed & Breakfast conjures up the image 
of creaky beds and dank shared bath-
rooms, fear not, there are several apart-
ments and rooms offered B&B style in 
Luxembourg. There are also a number of 
Airbnb offerings – renting anything from a 
private room for €36 a night to a two-bed-
room apartment for €110 a night. 

Both are ideal for very short-term rental 
requirements – days or a week rather than 
a few months. If you’re on a shoestring 
budget, then the Luxembourg  Youth Hos-
tel has a bed with ensuite bath and break-
fast for €26,50 with membership. 
Couchsurfing.com will also help you find a 
spare sofa if you just need somewhere to 
sleep for a few nights. 

FURNISHED ROOMS AND SHORT-
TERM LETS 
If you need furnished accommodation for 
more than a few weeks it will be cheaper to 
take a short-term let or furnished room, 
with prices starting at €600 per month. 

Furnished.lu and Vauban & Fort both offer 
furnished bedrooms for anywhere between 
15 days to one year. An all-inclusive pack-
age means your rent includes the cost of 
utilities, internet, and insurance. Most give 
you access to kitchen and laundry facilities 
and some offer an LCD TV, plus free social 
events organised year round. 

Online estate agencies atHome and FMI 
list furnished apartments, whilst Luxfriends 
and Appartager have house and flat-
shares. 

APARTHOTELS AND TEMPORARY 
RESIDENCES 
Aparthotels are ideal if you need to rent 
somewhere for a months, but can be 
expensive unless your company is paying. 
Most come with basic furniture, including a 
sofa, dining table and TV, and usually 

If you’ve just arrived in the Grand Duchy, you might need temporary furni-
shed accommodation for a few weeks or months whilst you find a more 
permanent base or wait for your any shipped furniture to arrive. There are 
plenty of options for an interim home for all budgets.

ing, bank and credit cards, access to 
loans, investments, insurance and secu-
rities accounts. 

Check each package to see the banking 
fees you will pay, credit or debit card lim-
its, or a limit on the number of transac-
tions you can make per month.  You may 
also be charged for withdrawing cash 
from an ATM operated by a different bank, 
as not all banks work in partnership. 

If you regularly transfer money from one 
country or currency to another, consider 
the online, mobile-app banks such as 
Revolut, Monese and Bunq, that have 
lower currency transfer fees. However not 
all banks can offer you a mortgage or per-
sonal loan for a car, so consider this too. 

BANKS IN LUXEMBOURG 
Spuerkeess/BCEE (state bank)   
DESKTOP www.bcee.lu 

Bank Internationale à Luxembourg   

DESKTOP www.bil.lu 

BGL BNP Paribas    

DESKTOP www.bgl.lu 

Post Luxembourg   
DESKTOP www.post.lu 

ING      

DESKTOP www.ing.lu 

Raiffeisen     

DESKTOP www.raiffeisen.lu 

The Association of Bankers of Luxembourg  

DESKTOP www.abbl.lu

TITLE 
DESKTOP www.bedandbreakfast.eu

DESKTOP www.youthhostels.lu 
DESKTOP www.airbnb.com/luxembourg
DESKTOP www.furnished.lu/
DESKTOP https://www.vaubanfort.lu/ 
DESKTOP www.luxembourgexpats.lu/real-estate
DESKTOP www.athome.lu 
DESKTOP www.thecentral.lu 
DESKTOP www.thequeen.lu 
DESKTOP www.vistay.lu 
DESKTOP www.empire.lu 
DESKTOP www.mghotels.lu 
DESKTOP www.cabaparts.eu
DESKTOP www.couchsurfing.com 
DESKTOP www.fmi.lu 
DESKTOP www.appartager.lu
DESKTOP www.luxfriends.eu
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ARTICLE TITLE ARTICLE TITLE

CHILDCARE  
OPTIONS
Working parents, or just need some childcare or home help?  
Luxembourg has a fairly comprehensive childcare system which includes allowances for day care. 

PUBLIC AND PRIVATE CRECHES 
Creches are for children under 4 years 
and whether private or public, they are 
regulated by the state in terms of educa-
tion standards. 

In public creches the language spoken is 
usually Luxembourgish and the hours of 
care will be set, whilst private ones cater 
to many different languages and have 
more flexible hours, but often charge 
higher fees. 

Finding a space in the right creche can 
be difficult, and you may have to put your 
name on a waiting list. Priority in public 
creches is given to single parents and 
children with special needs. The VdL lists 
municipal creches on its website. 
www.vdl.lu/en/ living/aid-and-assistance/families/
municipal-creches 

DAY NURSERIES

These take children from as young as 2 
months up to 8 years for a maximum of 16 
hours a week, and can also be public or 
private. They are ideal if you require 
occasional help or want to transition your 
child from home to school. 

DAY CENTRES AND MAISON RELAIS 

Day centres take children between 4 to 
12 years (or the end of fundamental/pri-
mary education). They are usually open 
when schools are closed and provide 
lunch plus help with homework. Many 
also open during the school holidays. 

Maison Relais were set up by the govern-
ment in 2005 to offer activities, help with 
homework, meals and supervision to 
children aged 3 to 12 years. They are 
often attached or located near to a 
school, and operate longer hours so par-

ents can drop children at 7.00 and collect 
them at 19.00. Not all communes offer 
this service, and some are run by the Red 
Cross of Caritas. You can search for one 
near you on Yellow Pages. 

NANNIES, AU PAIRS OR HOME HELP 
Nannies will usually have qualifications to 
deal with very young children and babies 
and can either live in, or out. Au pairs 
tend to be less experienced and take on 
light chores in return for bed and board. 
Both are considered full-time if they work 
25 hours, in which case you’ll be respon-
sible for paying their health insurance 
and tax. 

Au pair hosting is regulated in Luxem-
bourg and one of your children must be 
under 13 years. Au pairs must not work 
for more than 5 hours per day and 25 
hours per week in an average four-week 
period. You will need to send an applica-
tion to the National Youth Service with 
supporting documents and sign an 
agreement with your au pair which will 
include duration of stay, hours of work, 
housing conditions, days off, and what 
tasks will be performed. 

Au pairs should take language classes 
paid for by the family and receive pocket 
money that is at least a fifth of the social 
minimum wage. They should have three 
free evenings and a full rest day each 
week, plus two additional rest days per 
month, and have a private room. 
https://guichet.public.lu/en/citoyens/famille/parents/
garde-enfants/accueil-au-pair.html 

CHILDMINDING 
This can be day or night care, provided by 
someone who is accredited and is either 
self-employed or works to an agreement 

with the family. Childminders cannot care 
for more than 5 children at one time, 
including their own children. They gener-
ally provide care outside of school hours. 
Dageselteren provides training and guid-
ance service for childminders and par-
ents and you can call them between 8.00 
and 12.00 on weekdays on 26 20 27 94 1 
https://www.arcus.lu/
ht tps://guichet.public.lu/en/publications/ famille/
liste-assistantes-parentales.html

SICK CHILD?
Krank Kanner Doheem is a service for 
working parents that provides care for 
sick children. You must register to use 
their services. 
https://fed.lu/wp/services/skkd/ 

FINANCIAL HELP
An income-based government subsidy, 
Cheque Service Accueil (CSA) can be 
used to reduce the cost of fees as long as 
you choose a childcare provider regis-
tered with the state. Support is paid 
monthly for creches, day nurseries or out 
of school care for children up to the age 
of 12 years (or the end of primary educa-
tion). It can be used to pay childminders 
and for certain after-school activities. It’s 
paid directly to the childcare provider and 
will be deducted from your fees. The 
amount you receive will depend on your 
income, the number of children you have, 
and the hours of childcare they have. 
You’ll find more information on Guichet.
lu.
https://guichet.public.lu/en/citoyens/famille/parents/
garde-enfants/cheque-service.html 
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LEARNING  A LANGUAGE 
If you want to learn Luxembourgish, or one of the country’s other official languages – French or German, 
then there are plenty of options from language schools, adult education classes, one-to-one tutors,  
to online apps and language cafes. 

THE WELCOME AND INTEGRATION 
CONTRACT 
You can sign a Contrat d’accueil et 
d’intégration (CAI) if you are over 16 
years and not a Luxembourgish 
national. It gives you a reduced rate 
on language courses and citizenship 
classes (if you plan to take the Luxem-
bourgish nationality tests). 

You make an appointment for a guid-
ance and information session and 
decide which of the country’s three 
official languages you want to learn. 
You’ll receive discounts at several 
teaching establishments. The contract 
lasts for 2 years but you can renew it. 

WHERE TO STUDY?
You can take government-recognised 
courses at the Instititut Nationale des 
Langues (INL), which teaches at centres 
in Limpertsberg, Mersch and Belval. �

FREE LEARNING AND PRACTISE
If you want to learn the basics in Luxem-
bourgish you could try the Quattropole 
online course, put together by the Minis-
try of Education and the University of 
Luxembourg, or the app BattaKlang. 

Duolingo has online courses in multi-
ple languages, whilst the Tandem Lux-
embourg Facebook group allows you 
to request free support with a lan-
guage you’re learning, in exchange for 
support with one in which you are flu-
ent. Club Polyglotte Luxembourg has 
a similar language exchange concept. 
� https://quattropole.org/en/e_learning
� https://lasauce.lu/section-application-mobile/
� https://www.facebook.com/clubpolyglottte/

� www.vdl.lu/en/living/education-and-training 
� www.maisondafrique.fr/en/courses-registration/ 
� https://en.luxembourgaccueil.lu/ 
� www.cflh.lu 
� https://www.asti.lu/maan/ 
� www.landakademie.lu/fr 
� https://mecasbl.lu/formations/langues/ 
� https://moienasbl.lu/ 

� www.lifelong-learning.lu/formations/langues/lu 

You should check at your local commune for language classes, 
which you usually subscribe to for a term or an academic year. 
The following schools also hold evening language classes:

LYCÉE CLASSIQUE DE DIEKIRCH 
� www.lcd.lu/departements/cours-du-soir-pour-adultes/

LYCÉE TECHNIQUE D’ETTELBRUCK 
� www.ltett.lu/index.php/cours-du-soir/

MAACHER LYCÉE
� www.mlg.lu 

If you want intense tuition or one-to-one help,  
it might be best to seek private tutoring or join a smaller group. 

� www.berlitz.lu 
� www.inlingua.lu 
� www.languages.lu 
� www.prolingua.lu
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NON-PROFIT ORGANISATIONS OFFER INTENSE   
OR REGULAR WEEKLY COURSES. 

LANGUAGE CAFES 
If you’ve got the basics in a language 
but need practise speaking or holding 
conversations, then a language café is 
a good place to start. 

Asti hold one at the cultural centre at 
Dommeldange, once a month on a 
Wednesday evening. You must register 
in advance. Inter-Actions in Dudelange 
also hold regular language cafes at 
Opderschmelz cultural centre, as does 
Club Polyglotte, which meets every 
Tuesday evening at Vapiaono, 28 
Place de la Gare, for conversat ion 
tables in English, French, Luxembourgish, 
German, Spanish and Italian. Luxem-
bourg Accueil has French language 
exchanges for beginners, and the 
American Ladies Club Luxembourg 
also holds these in French and Luxem-
bourgish for their members.  �

EDUCATION & FAMILYEDUCATION & FAMILY
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Why Luxembourg, c’est le nouveau guide de référence créé en 2021 
pour comprendre le Luxembourg ou comment le pays est devenu 
incontournable dans de multiples secteurs d’activité. Une attractivité 
qui repose notamment sur une place financière internationalement 
reconnue et une diversification économique portée vers l’innovation ou 
les nouvelles technologies.

Why Luxembourg bénéficie de la notoriété de la marque Luxembourg 
Times spécialisée dans les contenus business et de la renommée de 
l’American Chamber of Commerce (Amcham), partenaire éditeur qui 
lui assure une diffusion internationale stratégique

L’attractivité du Luxembourg dans un guide business. 

Business . Innovation . Economy
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Des contenus experts à l’attention des décideurs et du top management.

A travers ses 84 pages, Why Luxembourg assure des contenus experts liés 
à tous les secteurs d’activité au Luxembourg : chiffres-clés, infographies, 
interviews de personnalités reconnues et analyses de spécialistes.
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DIGITAL ECONOMY
A DIVERSIFIED INDUSTRY 
AN INNOVATIVE ECOSYSTEM
LUXEMBOURG IS ALSO CREATIVE
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Overview

LUXEMBOURG 
 IN FIGURES.

The figures often speak  
for themselves. Through this 

series of figures, we offer you  
a direct overview of Luxembourg 
economy, population and nature. 

Welcome to Luxembourg! 

634,730
TOTAL POPULATION

465,000
NUMBER OF WORKERS

209,014
NON-RESIDENT WORKERS

13ECONOMIC

 
2,586 km2  

TOTAL AREA OF THE COUNTRY

91,400 hectares  
WOODED LAND

 
131,592 hectares  

UTILISED AGRICULTURAL AREA

68.3 %  
EMPLOYMENT RATE

€6,285 
MONTHLY MEAN DISPOSABLE INCOME PER HOUSEHOLD

€63,015  
AVERAGE ANNUAL GROSS EARNINGS (FULL-TIME WORKERS)

38,684  
NUMBER OF ENTERPRISES

1,872  
NUMBER OF FARMS 

2,439  
NUMBER OF NEW BUILDINGS (2019)

€1,235,786  
AVERAGE HOUSE PRICE (1ST QUARTER OF 2021)

€724,831  
AVERAGE APARTMENT PRICE (1ST QUARTER OF 2021)

853,911  
FREIGHT IN LUXEMBOURG AIRPORT

127  
NUMBER OF BANKS

26,334  
NUMBER OF EMPLOYEES IN THE BANKING INDUSTRY

€5,487.5 billions  
NET ASSETS UNDER MANAGEMENT IN INVESTMENT FUNDS

95 %   
HOUSEHOLDS HAVING AN ACCESS TO INTERNET 

$73,205 billions  
GROSS DOMESTIC PRODUCE – GDP (2020) 

$116,921  
GDP PER CAPITA (2020)

€13,270 millions  
TOTAL EXPORTS (2019)

€20,365 millions 
TOTAL IMPORTS (2019)
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Marc Serres, CEO of the Luxembourg Space Agency

SPACE 35LUXEMBOURG,  
LOOK AT  

THE STARS
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Around 60 companies employing 
more than 1,200 people constitute 
Luxembourg’s space sector. Their ac-
tivities encompass everything from 

the provision of satellite communications and 
related services, through to the development 
of materials for use in spacecraft, as well as 
cutting edge research into space law. It is a 
diverse range of niche activity, but with the 
common thread of the country working from 
a foundation of expertise, open mindedness, 
and international connections. 

Unique national strategy
“This is very different from how other coun-
tries approach this challenge,” said Dr Serres 
discussing how the Grand Duchy approaches 
the management of its space strategy. Most 
countries take a national-centred view of how 
state and economic forces should be mobi-
lised. Luxembourg does not have that option. 
Many also focus on how the public sector 
can drive this industry, but again, the Grand 
Duchy lacks the fiscal power to be tempted to 
go heavily in this direction. 
“The country’s outlook is reflected in the found-
ing of SES at the beginning of the 1980s,” he 
noted. The drive to create one of the lead-
ers of global satellite communications was 
founded on an international outlook, and the 
desire to create a commercially successful 

company. Also central is that the country is 
able to take a targeted strategy to European 
and global forums, both to build partnerships 
and to explore potential growth niches.

Entrepreneurial state
So it was in the early 1980s when the country 
developed its strategy to use the geostation-
ary satellite orbit assigned to it by the Interna-
tional Telecommunication Union. There could 
never be any question of considering using 

this to only serve Luxembourg’s 999 square 
miles/2,586 square kilometres surface area. 
Rather, the inspiration was the radio industry 
which has been using transmitters located in 
the Grand Duchy to broadcast across Europe 
since the 1920s. Nor were there any options 
for relying on state contracts, so the Luxem-
bourg government worked with private in- 
vestors to found SES. 
Nevertheless, this was still a risky, specula-
tive venture. The potential business case was 
impressive, but the reliability of the technol-
ogy was largely unproven and future market 
reaction was a matter of conjecture. There 
were no lead customers when the company 
was founded in 1985. Yet the government 
and private investors were still willing to take 
the leap, and SES’s first satellite Astra 1A was 
launched in 1988. 
The gamble paid off. There was pent up de-
mand for satellite TV broadcasting in Europe. 
This sector flourished quickly, enabling the 
firm to grow to become a leading global player 
offering a wide palette of services now also in-
cluding a host of data, teleco and internet ser-
vices. It now has more than 2,000 employees 
around the world, generating €1.9bn in sales. 

Diverse space cluster
This success spawned a cluster of space-relat-
ed activity as the bright people who worked 

Luxembourg’s growing space sector niche is an ideal case study of how this country 
facilitates multi-facetted, cross-border ecosystems which allow business and research 

to thrive. Dr Marc Serres, CEO of the Luxembourg Space Agency explained  
the unique nature of the public-private partnership at the heart of this environment,  

and the resultant value-added output.

DISCOVER

A DIVERSE,  
RESILIENT SPACE SECTOR.

In Luxembourg 
we have space 

companies 
that are active 

throughout  
the whole value 

chain.

”

“
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Laurent Witz, Head of Zeilt Productions, Oscar-winning filmmaker
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What was your path to becoming  
a filmmaker and producer? 
Laurent Witz: I spent five years studying art 
in France, then worked for a big animation 
company in Paris, Ex Machina, before coming 
back to this region 20 years ago. It was the 
very beginning of animation in Luxembourg 
then. I was self-taught in computer animation, 
specialising in 3D animation, and I worked for 
several animation studios before deciding to 
create my own company, Zeilt Productions, in 
2007. 

How has the local film industry developed 
since then?
The cinema industry only began 30 years ago 
in Luxembourg, so it’s still a young industry. 
You need to start, learn, develop, then apply 
all that you have learned to become part of 
the international competition. And you need 
to push your ideas and your culture - it’s a 
progression, and it has been very quick. Over 
the last five or six years, there’s also been 
something of an acceleration within the in-
dustry.

How has Luxembourg come to be involved 
in international film productions, being 
such a small country?
This started thanks to government subsidies, 
which provide other countries with an incen-
tive to work with Luxembourg on co-produc-
tions. And then it’s up to us to deliver the qual-
ity of the project. However, subsidies aren’t 

automatic - there is high demand and strong 
competition for them. Each project needs to 
be submitted to the Film Fund Luxembourg, 
where a committee will evaluate the artistic 
quality of the project and its potential based 
on many criteria. 

Luxembourg is a country that needs to work 
in cooperation with other countries and with 
talents from all around the world. For me this 
represents the future of Luxembourg and 
what creativity is to me - working together to 
help a project come alive from the first draw-
ing to the real thing. Our short film based on 
Luxembourg’s motto of ‘Let’s make it happen’ 
won a competition from the Ministry of the 
Economy with this idea.  

What was the story and process behind  
the creation of your Oscar-winning  
short film, Mr. Hublot? 
The idea first came to me when I met 
Stéphane Halleux, a Belgian sculptor. I felt 
there was something that could be done with 
his steampunk sculptures. First, I had to write 

Head of Zeilt Productions, Laurent Witz is an Oscar-winning filmmaker, producer, writer,  
and director, and a pioneer of Luxembourg’s animation industry. 

INTERVIEW

“A VISION  
OF OUR COUNTRY  

THROUGH  
ITS CREATIVITY”.

If you want  
to reach  

excellence,  
you need  

to be excellent 
everywhere.

”
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Profil de décideurs et d’expatriés 
issus du top management

La force d’un écosystème business & politics complémentaire.

42.500  
 visiteurs uniques/semaine

118.600
pages vues /semaine

01:08 minutes
Temps moyen de lecture

71% des internautes 
 consultent Luxtimes.lu  
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Source : Google Analytics / Mars 2022
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