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How to turn BIL into the top-of-mind bank for Luxembourgers aged 35+7
Objectives :

show its expertise

increase client proximity




The greatest content marketing strategy ever made in Luxembourg
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advertising articles published Interviews Weeks campaign  People working all
call-to-actions year long

Ensuring the collaboration of Marc Glesener, former editor in chief of the Luxemburger Wort
guaranteed legitimacy and credibility of the information disclosed in the articles.



SOLUTION

—>  Multiple touchpoints used
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Das Elektroaute unter der Lupe —.

Wiie Zahlungumittel 1he Kaufuirhalten beeinflissen
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A BROKEN RECORD OF 40 WEEKS WORTH OF CONTENT
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Article inserted on BIL expert interview
wort.lu on the same topic
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BIL feature article
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Article inserted on Digital summary
wort.lu of day 1+2+4




THE OUTCOME

> Successfully generating

1.119.600 1.834.271 29.724

weekly contacts ad impressions displayed pages views from wort.lu/de
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A SUCCESS STORY

Spontaneous attribution

BIL POSITIONS ITSELF 0
-  As an expert 7 6 /0
—>  Closer to its for Supported attribution

Luxembourgers aged 35+
“ 87%

lmpact on BIL brand

+10pts

ROLLED OVER IN 2021-2022
—>  Larger target audience
- More media platforms
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